Leveraging Al and
Innovation for Enhanced
Client Outcomes




Our Vision

‘ ‘ We continue to maintain fFOCUS ON our

clients’ needs, tarzeting highest
quality standards for our investments...
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Cross functional team

Centered on
client
outcomes




Harnessing data...

from cross functional ..representing clients’
departments... experiences overall...

It ensuresthat data can be measured and connected and
in a single client centered platform




MedDataHub

@edDa’rqHub

Scalable dataingestion

+ processing capabilites Utilising best-in-class
cloudtechnologies
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Modelled dataand
data quality engine



Enhancing client outcomes

Understandingourclients,
the model and the context

Havingthe right data
structure

Ensuringthe team are
cross functional in nature

..staying in sync alongthe client
experience journey

Addition of Artificial Intelligence into the
process to

1. addinsights and

2. suggested actions

3. MedBRAT
4. Client Centricity LOGOS



Prediction of flows
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MedBRAT (Business Risk Assessment Tool)
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45.79bn! 1.23bn! 53% 28.81% 58 22 31 5
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Client Experience — analyse the sentiment
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Client Clustering

Identifying similar client clusters into distinct segments

based on shared characteristics or behaviours.

Allowing for more in-depth analysis to identify

disparities in performance within those cohorts.

Investigate whether certain clients within a given cohort

outperform others.

allows us to direct financial advisors, leading to tailored

senices and products that meet their unique needs.

61 cluster

ceeeee
Nowmaw

Total Missed Premium in the last 12 months € 0K

ek €20 €40k

11



Al Use Cases
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Cross functional team

..constant innovation to better

understand the client experience

Centered on
client
outcomes

Artificial
Intelligence
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Thank you
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